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JARAMOGI OGINGA ODINGA UNIVERSITY OF SCIENCE AND TECHNOLOGY 

SCHOOL OF BUSINESS & ECONOMICS

UNIVERSITY EXAMINATION FOR THE DEGREE OF BACHELOR OF INTERNATIONAL TOURISM MANAGEMENT 

2ND YEAR 2ND   SEMESTER 2013/2014 ACADEMIC YEAR

MAIN CAMPUS

COURSE CODE: BTM 3221
COURSE TITLE: TOURISM MARKETING
EXAM VENUE:   LR 15

                               
 STREAM : (BITM)


DATE: 8/12/12

                    

  EXAM SESSION: 9.00 – 11.00 AM
TIME: 2   HOURS 

Instructions:
1. Answer  ALL questions in section A and ANY other 2 questions in section B

2. Candidates are advised not to write on the question paper.

3. Candidates must hand in their answer booklets to the invigilator while in the examination room.

QUESTIONS
QUESTION ONE
 a)  Define the concept „Marketing Mix. ( 5 marks)
 b) Explain where the mix decisions fit within the marketing system for travel
      and tourism organizations. (10 marks)

 c)  Describe the 4 P's of Tourism Marketing Mix. Explain the relevance of the 5th P in marketing  

      Tourism Service (15 marks)        
QUESTION TWO
Write concise notes on the following.
(a)  Linkages between various constituents of Tourism Industry. (5marks)

(b)  Major aspects to be considered while developing a Tourist Transport product. (6marks)

(c)  Fairs and festivals as tourism products. (4marks)

(d)  Impact of seasonality on development of tourism. (5marks)

QUESTION THREE
a) Define public relation as used in tourism marketing (4 marks)

b) Explain how public relation works when assembling marketing plan. (4 marks)

c) Explain three steps traditionally involved in travel public relation (6marks)

d) Discuss how interest in travel can be stimulated. (6 marks)

QUESTION FOUR
a) Critique the extent of tourism marketing in Kenya using various marketing management tools. (10 Marks)

b) Briefly explain why marketing has assumed a position of increased importance in the management of tourism and hospitality organizations. (10 Marks)

QUESTION FIVE
a) List and describe the forms of sales promotions you will use to help sell product/service. ( 8 marks)

b) Name and Explain factors that help to increase the success of sales promotions:(6 marks)
c) Why are these forms of sales promotion the most effective and how will they benefit a business. (6 marks)
