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JARAMOGI OGINGA ODINGA UNIVERSITY OF SCIENCE AND TECHNOLOGY 

SCHOOL OF BUSINESS & ECONOMICS

UNIVERSITY EXAMINATION FOR THE DEGREE OF BACHELOR OF INTERNATIONAL TOURISM MANAGEMENT 

2ND YEAR 2ND   SEMESTER 2013/2014 ACADEMIC YEAR

MAIN CAMPUS

COURSE CODE: BTM 3224

COURSE TITLE: CULTURAL TOURISM

EXAM VENUE: LR 15  

                                              STREAM : (BITM)


DATE: 10/12/14

                    

  EXAM SESSION: 9.00 – 11.00AM
TIME: 2   HOURS 

Instructions:
1. Answer  ALL questions in section A and ANY other 2 questions in section B

2. Candidates are advised not to write on the question paper.

3. Candidates must hand in their answer booklets to the invigilator while in the examination room.

QUESTIONS
1. a)  Explain the  profile of the cultural tourist market 
(10 Marks)

b) One of the major roles of Kenya tourism board is to market tourism products and services to the outside world. State and discuss major cultural and heritage tourism products that the board need to promote during the world tourism trade fair in London.  






(20 Marks)

2. State and explain major challenges and opportunities associated with culture and heritage tourism conservation in the less-developed world. 





(20 marks)

3. a) Giving examples explain the term interpretation 
(10 Marks)

b) What is “creative tourism”?  



        (10Marks)

4 Discuss the key principles that heritage guides should consider in heritage interpretation. 





(20 Marks)

5 Discuss four major steps to a comprehensive heritage program. 










(20 Marks)

