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QUESTION ONE
There has been a tendency to confuse the following terms in marketing. Define them and discuss their differences.
a)  Merchandising
 






(5 marks)
b) Sales promotion
 





(5 marks)
c) Publicity 

 






(5 marks)
d) Promotion 

 





(5 marks)
e) Personal selling 
 





(5 marks)

f) Direct Marketing 
 





(5marks)


QUESTION TWO
a) Identify five functions why organizations advertise.


[5 marks]
b) In advertising industry, the three organs work together to produce effective advertising to satisfy both the advertisers and customers’ needs. Write briefly about these three organs, namely the advertiser, advertising agency and media. 









[15 marks]

QUESTION THREE
a). Stanton in his book Principles of Marketing, says “It is difficult to measure precisely the specific impact of advertising, sales promotion, and publicity”. React to the statement.  







[12 marks]
b). Explain the methods of testing the effectiveness of an advertisement by the organization 








(8marks)

QUESTION FOUR
a) In advertising a product or service, an advertising manager may choose to emphasize advertising over other forms of promotion. Discuss the merits and demerits of advertising. .






[8 marks]
b).Advertising has become very popular and useful and has reached the status of an independent discipline. Discuss the role of Advertising in National development in Kenya.
 






(12marks)
//END

