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ZU/W1/7/EXM/6
                                                        UNIVERSITY EXAMINATION 2015/ 2016
ORDINARY  EXAMINATION FOR THE BACHELOR OF BUSINESS ADMINISTRATION AND MANAGEMENT.

BBAM   INDUSTRIAL MARKETING. 
Date:    Decemeber  2016                                                                                    Time: 2 Hours                                                                                                      

INSTRUCTIONS: Answer questions ONE and any other TWO questions.

QUESTION ONE [30 marks]

(a)    Industrial goods are used in producing others goods and not for final consumption. Discuss the major features of raw materials as  industrial goods.                                 (8 marks)
(b) Clearly differentiate between the three buying situation in industrial goods buying.              9 marks)
(c) CK limited has been using aggregate strategy in its market targeting. Discuss the key benefits of adopting this strategy.                                                        (8 marks)
(d) Outline the stages in industrial goods buying process.                       (5 marks)
QUESTION TWO  [20 marks]

(a) Explain the constituents of the central buying office and the role of each in decision making in purchasing of a product.                                                      (10 marks)
(b) You have been appointed as the marketing manager of Zenco limited whose product  are classified as industrial products. Discuss how you would determine the demand of these products in the market.                                                              (10 marks)                                                                  
QUESTION THREE[20 marks]
(a) It is quite common to encounter situations where top manager are extremely involved in the purchase of organizations input but less involved in selling. Discuss. (10 marks)
(b) Some industrial goods may be leased by the organization rather than buying. Discuss why some producers (lessee)  may choose to lease such goods. (10 marks)
QUESTION FOUR [20 marks]

(a) Define operating supplies and explain four marketing strategies you would use to market such supplies.   (10 marks)

(b) Argue the case for and against multiple role in purchasing.   (10 marks) 
