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MKTG 411: STRATEGIC MARKETING MANAGEMENT
DATE: DECEMBER 2017                       


    
                 TIME: 2 HOURS

INSTRUCTIONS: ANSWER QUESTION ONE AND ANY OTHER TWO QUESTIONS
QUESTION ONE
a) Evaluate the impact of E-marketing on the traditional five forces.

 (6marks)
b) Discuss the components of a strategic marketing plan.



(6marks)
c) Distinguish between the following term; Market Segmentation, Target marketing, and

Positioning 








 (6marks)

d) Discuss porter’s five forces using relevant examples.



(6marks)

e) Differentiate between a market leader, follower and Challenger.

 (6marks)

QUESTION TWO
a).“The new economy is affecting both, the way business and marketing are conducted” Discuss

                                                                                                                                              (12 marks)

b) Describe four strategies used in Boston Consultant Group Matrix. 


(8marks) 


QUESTION THREE

a).  With reference to the beer industry, discuss the strategies used by Keroche industries as a market challenger.







             
 (10 marks)

b) Explain the various Product Mix pricing strategies used by organizations                 (10 marks)

QUESTION FOUR

a). In the recent past, we have experienced a paradigm shift from transactional to relationship marketing. Using examples discuss the factors influencing the growth of relationship marketing and explain the strategies used by business firms to create and maintain relationship marketing 












(14marks)

b). Discuss the characteristics of an effective marketing audit. 


              (6marks)
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