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SEH 302: HOTEL, RESTAURANT, TOURISM AND AIRLINE MARKETING I

INSTRUCTIONS

ANSWER QUESTION ONE (1) AND ANY OTHER THREE (3)
QUESTIONS IN THE ANSWER BOOKLET PROVIDED. (70 MARKS)
\

1. (A) Ilustrate the difference between marketing plan and strategic plan used in
various tourism and hospitality establishments. (5 Marks)

(B) Describe major purposes of a marketing plan. (20 Marks)

2. State and explain five major alternative concepts under which tourism
organizations conduct their marketing activities. (15 Marks)

3. Define Publics and describe various types of publics that companies interacls
with. (15 Marks)

4. Describe Marketing Research and explain Marketing Research Process. (15
Marks)

5. (A) Explain the term E-Marketing (5Marks)

(B) Describe benefits and costs of E-Marketing over traditional marketing. (10
Marks)



