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1. “Just as many people equate publicity with public relations, there is also some confusion about the distinction between public relations and advertising. This has led to poor professional practises in the field where the role of a public relations officer is not clearly evident.” 

(a) In view of this statement, use relevant examples to discuss the FOUR key differences between public relations and advertising.









(8mks)
(b) Using relevant examples, discuss the relationship between public relations and advertising. 





(2mks)












(c) Explain any FIVE key elements of public relations clearly indicating which of these elements is tied to advertising. 

(10 mks)











(d) Describe how the FIVE essential abilities of a public relations officer can be utilized while engaging in advertising.
(10mks)













2. Using relevant examples, explain the FOUR steps of RACE. 
(20 mks)
3. Explain any FIVE factors that you will consider as a public relations officer in media selection. Use relevant examples. 

(20 mks)











4. Using relevant examples, briefly explain the following;

(a)      Reach








(5 mks)
(b) Persuasion Theory of advertisements


(5mks)
(c)      Ideological advertisements




( 5mks)
(d) Full-service agencies





(5mks)












5. Describe the FIVE constituents of the first P (Product element) in the marketing mix. Use relevant examples. 



(20 mks)
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