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INSTRUCTIONS TO CANDIDATES

1. Answer Question ONE and any other TWO questions
2. 





This paper consists of TWO printed pages. Please turn over.
QUESTION ONE
a). Advertising industry cannot survive without the services of advertising agencies. Highlight the services provided by an advertising agency:
(i) to the advertisers






(5 Marks)

 (ii) to the media 







 (5marks)

b). Differentiate advertising from other forms of promotion. 
    [10 marks]

c) Identify and discuss five reasons why organizations advertise.  (10 Marks)           

 

QUESTION TWO

a) As a tool, research is a vital component in advertising, identify and recommend any four uses of research in advertising. 

(8 Marks)

b) You have been task by BIDCO Company to promote their new cooking oil to Uganda market. Discuss how you are going to venture the international market and its challenges in advertising in that country. 
(12 Marks)









QUESTION THREE

a) In advertising a product or service, an advertising manager may choose to emphasize advertising over other forms of promotion. Discuss the merits and demerits of advertising. 





(8 Marks)








  
b).Advertising has become very popular and useful and has reached the status of an independent discipline. Discuss the role of Advertising in National development in Kenya.
 





(12marks)
QUESTION FOUR
a). Given that there is a range of media existing in Kenya both electronic and print media outline and discuss the type of factors to be considered, when choosing media for advertising purpose. 



(12marks)

b) In advertising a product or service, an advertising manager may choose to emphasize advertising over other forms of promotion. Discuss the merits and demerits of advertising.

         [8 marks]

