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1. a) Explore 5 ethical issues in Advertising 				(10 Marks)
b) Explain 10 features of advertising				(20Marks)

2. a) Identify the factors you need to consider when designing an advertising copy.                       						(10Marks)
b) Elaborate in details the 5 types of advertising                                         
(10Marks)

3. a) Briefly discuss the qualities of a good advertisement. 	(6Marks)
b) What is pretesting in relations to advertising															(2Marks)
c) Discuss the benefits of pretesting and post testing in advertising         
(12Marks)

4. a) Discuss the essentials of a good advertising appeal                                 
(10 Marks)
b) Explain 5 types of appeals used in advertising           	 	(10 Marks)                              


5. a) Assess the need for advertising research.                                (12 Marks)                             
b) Highlight the advantages of using radio as a medium of advertising.       
(8 Marks)
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