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Answer Question ONE and any other TWO questions




This paper consists of TWO  printed pages. Please turn over.
QUESTION  ONE
a) Define the following terms





 (10 marks)
i) Advertising 

ii) Marketing 

iii) Persuasion

iv) Market research

v) Creativity
b) Advertisements are usually referred to as “intruders” in all radio, Television and newspapers justify this statement? 

(5 marks)

c) In advertising agency, the division of labour is well represented by different specialist. List and explain their roles. 



(15marks)
QUESTION TWO
a) Define advertising agency and explain the three main types of advertising agencies 








(10 marks)
b) When advertising to the consumers there are so many kinds of newspapers and magazines and other publications involved. Identify and explain the categories of press 






(10 marks)
QUESTION THREE
a) Clearly draw and explain the three sides of advertising 
(20 marks)
QUESTION FOUR

a) Studying the consumers behavior is not an easy task at all explain 
(5 marks)
b) Advertisers should in one way or another put the consumers priority first. There are several ways in which one can achieve this objective explain 
(5 marks)
ii) In advertising, budgeting is very important. There are therefore a number of methods used in determining the advertising budget. Identify and describe these methods







 (10marks)
QUESTION FIVE

a)List and explain the methods used in the study of consumers’ preference  

(10 arks)
b)State the key stages in organizing a research on the consumers’ preferences 

(10 marks)
END//
