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QUESTION ONE (COMPULSORY) 

(a) Differentiate between production concept and product concept of marketing           [4 marks] 

(b) Outline factors that a marketing manager should consider when selecting any of the Promotional 

mix tools.                   [6 marks] 

(c) Explain five external factors that influence pricing   decisions in a business                      [5 marks] 

(d) Describe five variables in micro environment controlled by the marketing manager      [10 marks] 

 

QUESTION TWO  

(a) Explain any five characteristics of a good market Segment                         [5 marks] 

(b) Discuss the bases for segmentation in the consumer market                      [10 marks] 

 

QUESTION THREE  

(a) Outline the Role of marketing in Society                           [5 marks] 

(b) Discuss the five marketing management philosophies.                      [10 marks] 

 

QUESTION FOUR  

(a) Explain stages in the adoption process    .                                [5 marks] 

(b) Discuss the main stages of consumer buying decision making process                     [10 marks] 

 

QUESTION FIVE  

(a) Write short notes on the following terms; 

i. Intensive distribution                            [2 marks] 

ii. Selective distribution                            [2 marks]  

iii. Exclusive distribution                            [2 marks]  

(b) Explain four characteristics of services                          [4 marks] 

(c) Outline Problems encountered in Marketing Research                        [5 marks] 

QUESTION SIX  

(a) State the major challenges faced by marketers                [5 marks] 

(b) Discuss how cultural and social factors influence consumer behavior                      [10 marks] 


