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            TIME: 2 HOURS
INSTRUCTIONS:   
ANSWER QUESTION ONE AND ANY OTHER TWO QUESTIONS 
Question One (30 Marks)
a)
Differentiate between:
(i) Organizational markets and industrial markets


(4 Marks)

(ii) Industrial products vs consumer products



(4 Marks)

b)
Explain the characteristics of industrial markets while citing examples.
(10 Marks)

c)
Explain the classifications of industrial customers and give an example for each.










(10 Marks)

Question Two (20 Marks)

a)
Discuss the types of marketing environments and explain their influence to the organizations.








(10 Marks)

b)
Describe the strategies used in managing the industrial marketing environment.










(10 Marks)

Question Three (20 Marks)

a)
Discuss the stakeholders involved in the buying process.


(10 Marks)
b)
Describe the procurement process.





(10 Marks)

Question Four (20 Marks)

a)
Explain the strategic planning process in industrial marketing.
 
(10 Marks)

b)
After assessing market opportunities, discuss market planning, management and assessment.








(10 Marks) 
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