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            TIME: 2 HOURS
INSTRUCTIONS:   
ANSWER QUESTION ONE AND ANY OTHER TWO QUESTIONS 
Question One (30 Marks)
a)
Explain the following terms:

(i) Marketing research






(2 Marks)

(ii) Primary information 






(2 Marks)

(iii) Secondary information 





(2 Marks)

(iv) Market segmentation 






(2 Marks)

b)
With the help of relevant examples describe the basis of market segmentation.










(10 Marks)

c)
Elaborate on the various ways of segmenting the market.


(12 Marks)

Question Two (20 Marks)

a)
Explain the importance of market segmentation.



(6 Marks)

b)
Describe the following types of research methods:

(i) Basic research 






(2 Marks)

(ii) Applied research 






(2 Marks)

(iii) Quantitative research 






(2 Marks)

(iv) Qualitative research 






(2 Marks)

c)
What are the common features of marketing research?


(6 Marks)

Question Three (20 Marks)

a)
Marketing research provides information for decision makers.  Highlight on the characteristics of the information provided by marketing research.

(5 Marks)
b)
Under which circumstances would you hire a marketing research agency?
(3 Marks)

c)
Explain the considerations you would make before or when hiring outside agencies to conduct marketing research for your organization/firm.


(12 Marks)

Question Four (20 Marks)

a)
Outline the major reasons for conducting any kind of research.
 
(10 Marks)

b)
Identify and explain the various types of sampling.



(10 Marks) 
Question Five (20 Marks)

a)
Explain the major advantages of conducting interviews over the use of Questionnaires.









(10 Marks)

b)
With the help of relevant examples explain the process of new product development.









(10 Marks)

Question Six (20 Marks)

a)
What are the 4Ps of marketing?





(4 Marks)
b)
With the help of a well labelled diagram, describe the stages in the marketing research process.








(16 Marks)
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