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  TIME: 1½ HOURS
INSTRUCTIONS:   
ANSWER QUESTION ONE (COMPULSORY) AND ANY OTHER TWO QUESTIONS

Question One (30 Marks)
Briefly explain the meaning of the following terms as applied in marketing and entrepreneurship skills:










(20 Marks)

a) 
Marketing
b)
Consumer markets

c)
Distribution channels

d)
A product life cycle

Question Two (20 Marks)
What do you understand by the term price?  Mention three (3) objectives of pricing.












(20 Marks)

Question Three (20 Marks)
Market segmentation is the identification of subsets of buyers within a market that share similar needs and demonstrate similar buyer behaviour.  Using relevant examples, briefly explain bases for segmenting consumer markets.






(20 Marks)

Question Four (20 Marks)

What is marketing research?  Explain briefly the importance of marketing research in business and entrepreneurship.








(20 Marks) 
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