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            TIME: 2 HOURS
INSTRUCTIONS:   
ANSWER QUESTION ONE AND ANY OTHER TWO QUESTIONS 
Question One (30 Marks)
a)
Define stakeholders in PR management.




(2 Marks)
b)
Describe three (3) characteristics of public relations campaigns.

(6 Marks)
c)
Objectives provide the direction of an organization’s plan.  Outline five (5) key characteristics objectives should have.




(5 Marks)

d)
With relevant illustrations, discuss the four (4) key elements of strategic plans in public relations campaigns.






(8 Marks)

e)
Describe the messages strategy when designing a message in the process of designing an effective communication campaign.




(5 Marks)

f)
Outline four (4) causes of conflict during the implementation of public relations.










(4 Marks)

Question Two (20 Marks)

a)
Stakeholder management centres on a six-step process.  Explain each of the six (6) processes of stakeholder management giving an illustration to each.
(12 Marks)

b)
Discuss four (4) key stakeholders in public relations campaign.

(8 Marks)

Question Three (20 Marks)

With relevant illustrations, discuss the twelve stages in designing an effective public relations communication campaign.







(20 Marks)

 Question Four (20 Marks)

a)
Change communication incorporates communicational tools that can be utilized in the process of campaign design and implementation.  With relevant illustrations, discuss five (5) importances of change communication in an organization.

(10 Marks)
b)
A researcher can segment audiences for various reasons:
(i) Define audience segment





(2 Marks)

(ii) Discuss with relevant examples advantages of audience segmentation as you design and implement public relations campaigns.


(8 Marks)
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